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QMS MEDIA PRIZE TERMS AND CONDITIONS 

 

REFERENCE SCHEDULE TO TERMS AND CONDITIONS OF ENTRY 

No. Item Particulars 

1 Prize 
WIN a QMS Digital Out of Home campaign to the media value of 
$50,000.00 for your nominated charity. 

2. QMS Media  
The prize donator is QMS Media Pty Limited ACN 603 037 341 of Level 
6, 11 Eastern Road, South Melbourne Victoria 3205  

3 Eligibility 

Subject to paragraph 3 of the Terms and Conditions, entry to win the 
Prize is free and open to all teams of up to four (4) players who 
participate in The Cathedral Classic held at The Cathedral Lodge and 
Golf Club in Thornton on Monday, 8 December 2025 (the Event).  

For QMS Media’s full terms and conditions please visit: 
https://www.qmsmedia.com/terms-and-conditions  

4 Prize 

The Prize is one (1) QMS Digital Out of Home advertising campaign to 
the media value of $50,000.00 for the Winner’s nominated charity. 

 

The Prize is redeemable for the display of digital advertising space on 
QMS Media’s digital asset/s as nominated by QMS Media and is 
calculated in accordance with QMS Media’s published rate card rate for 
that asset/s. The Prize must be redeemed over one (1) campaign 
between Monday, 5 January 2026 and Friday, 28 August 2026. If the 
Prize is not redeemed during this period, the Prize is forfeited. 

 

The Prize is for digital advertising space only and excludes the City of 
Sydney Network and the Transport for NSW network of sites, as well as 
any artwork production and installation fees. The timing of and site 
location for the display of the Winner’s nominated charity advertising is 
at the discretion of QMS Media, however QMS Media will work with the 
Winner’s nominated charity in an endeavor to meet their campaign 
requirements. 

 

The use of the Prize is subject to QMS Media’s usual booking order and 
associated terms and conditions for the booking of advertising with 
QMS Media (the QMS Booking Terms and Conditions). It must be 
communicated by the Winner’s nominated charity that the Prize is being 
redeemed at the time of briefing and the Prize cannot be redeemed to 
replace booked revenue. 

The Prize is not exchangeable or redeemable for cash. 

The Winner is responsible for ensuring their nominated charity is aware 
of these Terms and Conditions.  

5 
Winner 
determination  

Chance plays no part in determining the Winner, the Winner will be   
determined on skill. 

Teams will compete in the Event and scores will be calculated based on 
standard golf scoring rules.  

https://www.qmsmedia.com/terms-and-conditions
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The team with the highest aggregate score at the end of the Event will 
be declared the winner of the Prize (Winner).  

Final scorecards will be verified by the Event's manager.  

In the event of a tie, the team that has the entrant with the highest 
individual score will be declared the Winner.  

The declared Winner is final and binding, no correspondence will be 
entered into.  

6 
Notification and 
acceptance of 
Prize 

The Winner of the prize will be notified on the day of the Event and 
given a flyer to redeem their prize. 

 

The Winner or their representative must contact QMS Media of the 
Winner’s nominated charity by 4.00pm on Wednesday, 17 December 
2025 by email at marketing@qmsmedia.com 

 

In the event that the nominated charity is unable to fulfill the 
requirements to deliver a Digital Out of Home campaign, QMS Media 
will provide the Winner’s representative with a list of not for profit 
partners to select from. 

 

The Winner of the Prize will also be published on QMS Media’s website 
here: https://www.qmsmedia.com/terms-and-conditions 

 

  

 
TERMS AND CONDITIONS OF ENTRY 
 

1. Information on how to enter, the determination of the winner and Prize allocation 
details including those contained in the Reference Schedule form part of these terms 
and conditions of entry (Terms and Conditions). Entry into the Event is deemed as 
acceptance of these Terms and Conditions.  

2. To the extent of any inconsistency between the Reference Schedule and these 
Terms and Conditions, the Reference Schedule prevails.  

3. The directors, management and employees (and their immediate families) of QMS 
Media and its related entities, printers, suppliers, providers and agencies who are 
directly associated with the conduct of this Prize, are ineligible to win the Prize. 

Selection of Winner 

4. QMS Media will verify the final scorecard with the Event’s manager. The Winner will 
be selected based on the Winner determination set out in Item 5 of the Reference 
Schedule.  

5. Chance plays no part in determining the Winner of this Prize.  

6. The Winner must acknowledge acceptance of and claim their Prize via the method 
set out in Item 6 of the Reference Schedule and provide QMS Media with an details 
requested by QMS Media in relation to the Winner’s nominated charity.  

7. If for any reason the Winner does not acknowledge, accept and claim their Prize by 
4.00PM AEDT Wednesday, 17 December 2025, the Prize will be forfeited.  

mailto:marketing@qmsmedia.com
https://www.qmsmedia.com/terms-and-conditions


 

3 
 

The Prize 

8. The Prize is set out in Item 6 of the Reference Schedule. 

9. The value of the Prize package is based on QMS Media’s published rate card rate, 
plus GST (where applicable). The value of the Prize is accurate at the date of 
commencement of the Event. QMS Media accepts no responsibility for any variation 
in Prize value. 

10. The Prize must be taken as offered and cannot be varied. The Prize, or any part of 
the Prize, is not exchangeable and cannot be taken as cash (except where cash is 
specified). The Prize will be subject to the QMS Booking Terms and Conditions which 
will be provided to the Winner’s nominated charity once communicated to QMS 
Media as set out in Item 6 of the Reference Schedule.  

11. Any and all ancillary costs associated with redeeming any of the Prize package, 
including but not limited to production and installation costs, are not included in the 
Prize and are the sole responsibility of the Winner. 

12. In the event for any reason the Winner does not take the Prize by the date specified 
by QMS Media in Item 6 of the Reference Schedule, then the Winner will forfeit the 
Prize and cash will not be supplied in lieu of the Prize.  

Exclusion of liability 

13. To the extent permitted by law, QMS Media (including each of its officers, employees 
and agents) will not be liable for any loss, damage or personal injury (including liability 
in negligence) or any loss of opportunity whether direct, indirect, special or 
consequential arising in any way out of the entrant’s participation in the Event or in 
connection with the Prize. QMS Media accepts no responsibility for any tax liabilities 
that may arise from winning the Prize. 

Privacy and publicity 

14. The names and suburb/town of the Winner may be published by QMS Media on QMS 
Media’s website listed in Item 6 of the Reference Schedule. 

Termination 

15. In the case of the intervention of any outside act or event which prevents or 
significantly hinders QMS Media’s ability (or that of the organisers of the Event or a 
third party involved with the Event) to participate in the Event on the dates and in the 
manner described in these Terms and Conditions and the Reference Schedule, 
including but not limited to computer virus, mobile phone failure, line drop out, bugs, 
tampering, unauthorised intervention, fraud, technical failures,  the event of war, 
terrorism, state of emergency, epidemic, pandemic, government (state or federal) orders, 
venue unavailability or natural disaster, QMS Media reserves the right to cancel, 
terminate, modify or suspend its participation in the Event, subject to State 
regulation. 

16. If for any reason the Event is not capable of running as planned, but not limited to, the 
current and ongoing impact of the COVID-19 Coronavirus pandemic, infection by 
computer virus, website unavailability, network failure, bugs, tampering, 
unauthorised intervention, fraud, technical failures or any other causes beyond the 
control of QMS Media which corrupts or affects the administration, security, fairness, 
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integrity or proper conduct of this Event, QMS Media reserves the right in its sole 
discretion (subject to State regulation) to cancel, terminate, modify or suspend its 
participation in the Event. 

Consumer law 

17. Nothing in these Terms and Conditions limits, excludes or modifies or purports to limit, 
exclude or modify the statutory consumer guarantees as provided under the 
Competition and Consumer Act 2010 (Cth), as well as any other implied warranties 
under any similar consumer protection laws in the State and Territories of Australia. 


